Biotech Networks

Subscriber/Follower Demographics

Geographical Distribution of:
180K Subscribers + Followers / 700K Monthly Impressions
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600/6K

Followers, Subscribers &

¥
Monthly Impressions Event Attendee Interests

Genomics 35%

Channel Unit

Hubs 13* Websites/ Drug Development 29%

Social Media

ekl 110,000 | Followers Diagnostics 29%
Media

Email 70,000 Subscribers Drug Discovery 28%

Emails Sent per

Email 240,000 Month

Medical Devices 25%

Page Views per

Websites 55,000 Month

Social Impressions
Media 600,000 per Month

*12 Hubs + Biotech Networks
parent/trending news site + accounts *Interests are broader than this list, registrants are

asked to select from a list




Biotech Networks

Subscriber/Follower Demographics

Job Functions: LinkedIn
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Follower & Subscriber Engagement

21-24
Open Rate
30-50% | (Constant Contact, 25-29
Feedblitz)
30-34
1-4% Clickthrough Rate
? (Constant Contact) 35-39
Clickthrough Rate 40-44
LinkedIn 4% (LinkedIn Page
Analytics) 45-49
50-54
Twitter 2% (E1_ngtatge21ell"|ttR ate
witter Analytics) 55-59
Engagement Rate 60-64
(s)
65+

Banner Ad

Clickthrough Rate
(Web statistics)

CXO

Business IT / Project e

Operations / Management

Development Administrative |/ Engineering Vi~
/ Sales 25%

Seniority: LinkedIn

Training Partner
3% 1%
Owner
3% Senior
37%

16%

Entry
22%

Age Distribution
(Web Users, Quantcast)
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